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Understanding COVID

Theseare unprecedented times.

Using cultural tracking expertise and leveraging 25years
of insights generated from AustraliaSCAN, AustraliaNOW
provides an ongoing understanding of Australians’
attitudes and perceptions to the COVID-19crisis.

Capturing emergentthemes, how they co-existand inter-
relate,this study will explore and definewhat this means
for organisationsand brands to help them prepare for
and navigatethe days, weeks and months ahead.

Culture and society cannot be understood with surveys
alone—we needto study peopleintheir natural
environment and influencesaround themto provide
context and clarity to the results of this research. This
complementary approachtakes unstructured datafrom
various sources and modelsit to find themes,
behaviours, and feelings.

Aboveall else, thisis a developing processthat will
evolveas peopleand culture do and will help us
understand whathas changed,however temporarily or
permanently,and why.
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Method

e  Weekly online survey closely tracking the rapidly changing
sentiment of Australians

e Morethan 1,000 interviews per week, every week since March

e Thisreportdraws from over 44,000 interviews

e Allinterviews with those 18 years and over and weighted to a
representative national sample

e Integration of 25 years of AustraliaSCAN to provide deep context

e Reportfieldwork timing for this report: 26t March —7th December
2020

Search Social News
Google Trendstracks ~1,500 We monitorevery Tweetandevery We capture 4k Australian News
categoriesof interest which we Reddit postin Australia thatis Headlinesdaily that are
monitorto see if there are any focused on the current pandemic. captured in 15 minute intervals
behavioural changeshappening We analyse to monitor general to show us whatthe mediais
in Australia that might be of sentiment, 8 key emotions, and focusing on, and how they’re
interest. Itis focused on what's driving them. going aboutitintermsof
behavior, not feelings. sentiment.




Reflecting on 2020, and looking forward

GOODBYE 2020

The ‘rollercoasterof emotions’analogy is an appropriate way to
sum up how Australians feltin 2020. There wereintenselowsin
March,a renewed sense of control overthe virus and optimism
startingtorise in June, only to be dented again by Victoria’s
second wavein July.

Now, as we head into Christmas, Australians are cautiously
optimistic. The dominant emotionis one of hope, especially
giventalk of an effective vaccine and observations of the
iImpact of new wavesin the UK and USA. We are hopeful for a
quiet and uneventful festive period, and for arefreshed 2021.

The sentiment of Australians suggests that we are on the path
towards ‘normal’. Thevisible signs of recovery we have been
tracking since September continueto be noticed.

Off the back of unprecedented Government stimulus,and a
committed approach to COVID-19suppression,we are heading
into the Christmas periodwith muchstronger consumer
confidencethanwould have been predicted justa few short
months ago.

HELLO 2021

Australians are starting to consider that their quietconfidence
will play out for a better 2021. Younger people (18-29year olds),
who were arguably the most negatively impacted by the
pandemic, show particular confidencethattheir circumstances
willbe betterin 2021.

What Australians are demonstratingisa guardedoptimism, as
we know thisis far from over.The possibility ofa third waveis
presentand we naturally hold someuncertainty about what
may unfold in 2021.

With the majority of Australians thinkingthey will have a quieter
2021 thanusual,save money and limittravel, nextyear may be
ayearofrestraintand possibly afreeingup in the second half.
Timewill tell.

Importantly, Australians have banked quite a bit of money
during this time and once they feelmore confident may start to
spend morefreely asthe impact of the pandemic wanes and
pentup demand,with moneyto burn, may be realised.
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Highs and lows of the year that’s been

Mood

(% sometimes/often felt in past week)

March 2020

D 70%
D 66%
N 66%
D e5%
D e3%
DN 63%
N 61%
Isolated _ 59%
sad [T 57%
N 46%
D 24%

Uncertain
Frustrated
Hopeful
Stressed
Anxious
Motivated

Optimistic

Relieved

Angry

Q7 - Thinking backover the last week, how often did you feel:
All respondents, March, n=1,536; December, n=1,001
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Hopeful
Motivated
Optimistic
Stressed
Relieved
Frustrated
Uncertain
Anxious
Sad

Isolated

Angry

December 2020

N 729
I 72%
. 65%
P s6%
N 56%
I s6%
D 53%
P 50%
D 47%
P 429%
D 40%

Survey

In March, uncertainty and frustration were
rife and we experienced our mostintense
low.

The World Health Organization officially
classified COVID-19 as a pandemic on 12th
March and the very next day the Australian
Grand Prix was cancelled. Five dayslater,
international borderswere shut and office
workers around the country packed up their
deskstowork from home.

Now, in December 2020 as we head into
Christmas, thankfully a starkly different,
more positivepicture has emerged.

Australians are cautiously optimistic. The
dominantemotionis one of hope. Hopefora
guietanduneventful festive period,and for a
refreshed 2021.




A COVID-free Christmas

| am starting to see
life return to normal around me
(% Agree —Top 3 Box)

72%

— /\_/

18 25 2 8 15 22 29 5 12 19 26
Sep Sep Oct Oct Oct Oct Oct Nov Nov Nov Nov

Two Week Rolling Periods

73% 71% 71% 59% 7%

NSW VIC QLD SA WA

Q127b-Doyou agree or disagree with the following statements?
All respondents, n=c.2,000 per two week rolling period.
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I'm seeing positive signs that
businesses are recoveringin my area
(% Agree —Top 3 Box)

54%/~/

69%

o

18 25 2 8 15 22 29 5 12 19 26
Sep Sep Oct Oct Oct Oct Oct Nov Nov Nov Nov

Two Week Rolling Periods

70% 70% 69% 62% 73%

NSW VvIC QLD SA WA

Survey

The situation we are now faced with
(going into Christmas with essentially
no community transmission of COVID-
19) representsa far better outcome
than was anticipated only three months
ago.

Signs are pointingto a path towards
‘normal’.

Whilst South Australiahas had arecent
set-back,the majority of people across
all States (including Victoria) feel that
we arewell onthe way torecovery.



All’s well that ends well? Survey

Concern about the coronavirus situation

(% Extremely concerned) . . . .
Only aminority (14%)of Australians remain

extremely concerned aboutthe coronavirus
situation. Concern has petered outovertime—-so

- ?
- how willwe reflectonthe year~

In behavioralscience, the peak-endrule suggests
that our memory of past experiences (pleasant or
unpleasant)is formed NOT on an average of
positive or negative feelings, buton the most
extreme pointandthe end of the episode.

Based onthis, and despite periods of intense stress
during 2020, we are likelytoemergewithamore
neutral recollection given the positive ending to the

earwe’vehad.
Mar Apr May Jun Jul Aug Sep Oct Nov Dec y
Q8 - Firstly, how concerned are you about the Coronavirus/Covid-19 situationin general? Further reading on the peak-endrule:
All respondents, n=c. 1,500-7,300 per month https://www.behavioraleconomics.com/resources/mini-encyclopedia-of-be/peak-end-rule/
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Our leaders have risen to the occasion Survey

Confidencein Governments — particularly State Governments —has remained high across the course of the year, with the exception of
the Victorian Government which experienced adentin confidencethroughthe secondwave ofthe virus, but has sincerecovered as

the actions proved worthwhile and globally acknowledged.

Confidence in Governments
78%

% completely/somewhat confident 77%
( p Y ) - 7 )"v
63%

Mar Apr May Jun Jul Aug Sep

v 89%
81% ;
74% \/\/\

68%

WA

Oct Nov Dec

QLD

State

Mar Apr May Jun Jul Aug Sep Oct Nov Dec ‘Q’\ 72%
72%

NSW Mar Apr May Jun Jul Aug Sep Oct Nov Dec

- m . N
68% 67%
80%
71% 72%
67%
Sep Oct Nov Dec SA

Nov Dec

Mar Apr May Jun Jul Aug

VIC Mar Apr May Jun Jul Aug Sep Oct

Q14.Howconfidentareyouinour...
All respondents, n per month: NSW, n=c.300-1,500; VIC, n=c. 260-1,500; QLD, n=c. 300-1,500; SA, n=c. 160-1,000; WA, n=c. 180-1,200.
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A moment of national pride AustraliaSCAN

Collected by Quantum'’s industry-leading
In general, is the country going in the right or wrong direction? social trends monitor AustraliaSCAN,
data going backto 2017 shows just how
starkly Australians havereversed their
negative perspectiveon the state of our
Wrong direction nation and the directionit’s headed.

64% 65% Reflectingawidespread senseof pride
62% 0 62% 61% in what we have achieved, for the first

0,
\WV\ time since 2017 a far greater proportion
feelthatthe countryis headedinthe
/\/ right directionthan the wrong direction.
43%

39% The legacy of this success story will
389 389 S :
% 36% 35% % surely affect Australianintrospections
Right direction on our culture and society for many
yearstocome.
2017 2018 2019 2020 Pre 2020 Post 2021
bushfires bushfires

AustraliaSCAN, n=2,000 per year




Financial confidence building pustreles Ay

Off the back of unprecedented Government stimulus,and acommitted approachto suppression of COVID-19,we are heading
into the Christmas periodwith stronger consumer confidence than observedformany years.

Confidence in financial future over next five years
(very confident — not confident)

19 )
0 Australia
7 8 . SCAN
1 3 2 3 3 3 2 zl 2 2
T |l||||||l
-9 -9 -10
12 44 14 -1413_y
-19 20
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O & P O SO PSR D QIR RN @R RS Y Peg S &
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AR
Q@ o |
QY Q°
& o
Comparisons to 20+ years of data from Quantum’s Vv ,19 l

proprietary AustraliaSCAN survey

Q13.Which of the following statements best describes how you feel about your ability to meet your financialneeds in the nextfiveyears?
All respondents, n=c.1,000-6,000 per month
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A more positive 2021 expected

Much better

Somewhat better

The same

Somewhat worse

Significantly worse

Predicted change in personal circumstances

By the end of 2020 By the end of 2021
(Asked in June 2020) (Asked in December 2020)
10%

37%

10%

17% m

27%

Q117 - Compared to today, how do you anticipate your circumstances might change by the end of 2020/2021? Will they be...
All respondents, W/C 3" December, n=1,001

Survey

Consumers predict their confidence will
extendwellinto 2021.

When asked in June how they thought
theiryearwould end,only athird (32%)
felttheir situation wouldimprove.

Contrast thatto how peoplefeel now, and
almost half (47%) feel that their
circumstances willimprovein 2021.

Youngerpeople (18-29year olds),
arguably the most negatively impacted by
the pandemic, show particular confidence
that their circumstances will be betterin
2021 (58% somewhat/much better).




But...this is far from over

How much longer until things go back to normal?

100%

3 or more years

80%

1-2 years

60%

40%

Lessthan 1l year
20%

0%
Mar Apr May Jun Jul Aug Sep Oct

Q11.How muchlonger doyou thinkitwill be until youfeel like things will go back to normalin Australia?
All respondents, n=c.1,500-5,000 per month

Nov

19%

29%

53%

Dec

Survey

What Australians are demonstrating
is guarded optimism,as we know this
is far from over.

Back in March, eightin ten felt
confidentthatwe wouldbe backto
normalinlessthan ayear.Inthe
followingsix months, our timelines
slowly pushed outuntil only half felt
that recoverywould be ayear away.

The possibility of athird waveis
present—-54% are concernedabout
this. So whilstwe are quietly
optimistic,we are cautious aboutthe
uncertainty that 2021 will hold.




Not much Is certain

Predictions for Australia in 2021

There will be a COVID-19 vaccine widely

9 0
available to Australians Lebia 54%

The travel ban will be lifted, allowing Australians
to fly internationally to common destinations &Lz 31% 46%
such as UK, EU, USA and South East Asia

Australia will open its international border to
allow tourists in from common regions such as 12% 35% 42% 11%
UK, EU, USA and South-East Asia

m Mot at all likely = Not very likely Somewhat likely mVery likely

Q1l117a.Looking ahead to nextyear (2021), to what extent do you anticipate the fol lowing for Australia?
All respondents, W/C 3" December, n=1,001
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Survey

When asked about whateventsare likely
to play outin 2021, many Australiansare
uncertainand don’t commit.

The mostcertainty was expressed in
regardstoa COVID-19vaccine being
widely availableto Australians in 2021,
29% are very confident of this.

Confidenceinvaccineavailability is
linkedto optimism forthe next 6 months
and represents animportantstepin
rebuilding confidence on the pathto
economicrecovery.

Other events,such as travel bans lifting
and international borders opening to
tourists, are thoughtto be less likely. Part
of our successisdownto ourunigue
geography and we know that this will
needto be managed carefully whenthese
boundaries are relaxed.




Further outbreaks seen as likely Survey

Predictions for Australia in 2021
Australians are wary of further

h i be inst where t ockd outbreakswith 81% feeling these are
ere will be instances where temporary lockdown 0 0 5 .
restrictions are imposed in some parts of Australia L >7% likely.
Although we are now out of technical
There will be an economic recissmnl!n @ T e recession, thereisareasonably
ustrafia widespread beliefthatthere are
Lo economicrisks ahead and 71% think a
The unemployment rate will rise (i.e. more ) . 5 . is likelvin A liain 2021
Australians out of work) 29% 46% 21% recessionis likely in Australiain 2021.
There will be a ‘housing market crash’ as too many Again, many Au_St_ra“_anS have ele_Cted to
Australians are not able to meet their mortgage 33% 45% stay nel_Jtral- This md'C_ateS genuine
repayments uncertainty onthesebiggerquestions

that will play into how we navigate 2021.
mNot at all likely = Not very likely Somewhat likely = Very likely

Q1l117a.Looking ahead to nextyear (2021), to what extent do you anticipate the fol lowing for Australia?
All respondents, W/C 3" December, n=1,001
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A potentially restrained new year

Predictions for me personally in 2021

I will have a ‘quieter’ year than usual (do less /

() 0, 0,
spend less / be less hurried than recent years) 6% ML 54%
Because of the ongoing COVID-19 : . .
situation, I will save money | would 10% 51% 4%
otherwise have spent
The places | go and things I do in Australia
0 0,

will be limited by my fear of catching 5% S i

COVID-19

mNot at all likely = Not very likely

Q117b. Looking ahead to nextyear(2021), to what extent do you anticipate the following foryourself personally?

All respondents, W/C 3" December, n=1,001
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Somewhat likely mVery likely

Survey

With the majority of Australians pledging
to have aquieteryear than usual,save
money, and limittravel, 2021 may be the
yearofrestraintfor many.

The Australian Prudential Regulation
Authority” revealed last month that
households have putaway almost $119
billioninto their savingsaccounts over
the past year.

Australians have money availableto
spend once they are confident enough
the pandemicis waning and they can
weather the storm.

ASource: https://www.smh.com.au/politics/federal/australians-put-their-

money-in-the-bank-but-yet-to-spend-it-20201130-p56j54.html



How & when will it end? Anyone’s guess! Survey

“COVID-19 will be over by the end of 2021 and reflected on as
something which ‘happened’ but is no longer ‘happening’”

® Not at all likely = Not very likely Somewhat likely = Very likely

Q117a.Looking ahead to nextyear (2021), to what extent do you anticipate the fol lowing for Australia?
All respondents, W/C 34 December, n=1,001
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What’s big and new in the news?

Theimage putout by the CCP of an Australian solider got most of the negative coverage, but the news of Fraser Island burning has
been consistently bubblinginthe negative cycle,too. Hotel quarantine has been amajor focus on both the positive/negative front,
and the US election is starting to fall out of the regular news cycle.

prime minister

hotel quarantine
social media

scott morrison
federal government
donald trump
coronavirus pandemic
human rights

mental health
pleaded guilty
minister scott

war crimes

victoria police
climate change
foreign ministry
fraser island
emergency services
australian government
australian soldier
chief executive
president donald
morrison government
south australia
public health

nsw police

chinese government

Prominence and Change; the top 25 bigrams and their rate of change within sentimental groupings.

These are the most frequent bigrams, ordered on their axis by their prominence over the last two weeks (and represented by their colour).
The Bar represents their rate of change form two weeks past compared to two weeks previous.
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5 000%

Negative Sentiment

prime minister
matters listed
hotel quarantine
social media
local court

south australia
chief executive
donald trump
scott morrison
federal government
health officer
mental health
white house

joe biden

royal commission
chief health
western australia
minister scott
human rights
climate change
hong kong

fraser island
president donald
health minister
supreme court

13 500.0%

10 000%

Prominence (percentage) “

0.08 0.12 0.16

Neutral Sentiment

100%

202.0%

200%

Positive Sentiment

prime minister 5.0%
chief executive
hotel quarantine 6.4%
white house
social media
gold coast
mental health
south wales 3.5%
joe biden
president elect
scott morrison
donald trump
south australia
public health
supreme court 38.4%
premier league
elect joe
minister scott
black friday
federal government 50.6%
daniel andrews
climate change
premier daniel
health minister
human rights
-50% 0% 50% 100%




What’s the good and bad news?

Top 50 Bigrams and their relative effect on sentiment change
Generalised Linear Model outputs. Bigrams with no value are not statistically significant.

2 34586

Prominence of bigram (percentage)

black friday
champions league
chief executive
gold coast
health officer
western australia
south australia
chief health
health minister
iron ore
south wales
climate change
tested positive
hotel quarantine
coronavirus pandemic
public health
daniel andrews
told reporters
white house
social media
mental health
federal government
supreme court
human rights
police officers
war crimes
victoria police
scott morrison
royal commission
prime minister
president elect
president donald
nsw police
national security
morrison government
moore gilbert
minister scott
matters listed
local court
joe biden
hong kong
fraser island
emergency services
elect joe
donald trump
australian wine
pleaded guilty

australian soldier -1.9%

foreign ministry 2.8%

15.1%

Positive newswas relatively predictable
this week, with avastarray of topics
getting positive content.

For the first time since May, Daniel
Andrew’s got predictably positive coverage
— likely inresponsetothe continued
easing ofrestrictionsin Victoria.

5.0% 10.0% 15.0%
Percentage difference on average sentiment of articles
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News — sentiment timeline

US election ramp

No cases in

up — positive for

Victoria

SA Outbreak +

Biden

Bereton report

Sentiment score - News

Positive
movements in

Victorian
numbers

Victorian
situation

worsens

Black lives
matter

Extremely Positive

Road to recovery

<

Neutral

Deeply Negative




What’s big and new in social?

Climatechange has swung back into major focus for social; in part triggered by the devastating Fraser Island fires. Inresponseto
the altered images put out by the CCP, many also pointedout human rights abuses. More positively,increased focus on well-wishing
for the festive season broughtthe toneup.

Prominence and Change; the top 25 bigrams and their rate of change within sentimental groupings.
These are the most frequent bigrams, ordered on their axis by their prominence over the last two weeks (and represented by their colour).
The Bar represents their rate of change form two weeks past compared to two weeks previous.

Prominence (percentage) “

0.02 0.04 0.06 0.08

Negative Sentiment

Positive Sentiment

climate change social media
war crimes mental health
socia media nappy thanksgiving
human rights 125.8% stay safe
mental health aged care
federal government climate change
scott morrison degrees celcius
hotel quarantine 3.6% beer fridge
election fraud human rights 134.7%)
fake news western australia [01%
black friday photography quality
aged care Ta7%
. . god bless
prime minister
donald trump south wales
e e merrycristmas
morrison government black! friday
voter fraud don't care
public health hotel quarantine
star wars festive season
fraser siand white house
australian government jesus christ
domestic violence health care
royal commission holiday season
liberal party highly recommend 28.5%
white house i'm glad
weeks ago ga1% totally agree T5%
0% 250% 500% 750% 1 000% 0% 100% 200% 300% 400% 500%
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What’s good and bad in social?

Top 50 Bigrams and their relative effect on sentiment change
Generalised Linear Model outputs. Bigrams with no value are not statistically significant.

Prominence of bigram (percentage
gram (p ge) 2 345 6

happy thanksgiving
degrees celcius

stay safe

south wales

jesus christ

christmas tree

western australia

health care

don’t care

real estate

realdonaldtrump rudygiuliani
donald trump

public health

climate change

prime minister

royal commission

dan andrews

white house

i
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Despitethe fact that we only monitor
content from Australia, well-wishing for

= Thanksgivingdominated any positivetone
on social.
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weeks ago
supreme court
star wars
social media 0
social distancing
short term
real life
mental health
liberal party
joe biden

iron ore

In Western Australia, someone hooked an
external thermometer up to a beer fridge,
omand 12 whichregularly reported its temperature.
hotel quaranine Therewere many peoplewhohad some fun
hong kong with this, which is why that’s so prevalent.
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don't forget
common sense
black friday
aged care
scott morrison
fraser island
voter fraud
realdonaldtrump oann
human rights
holy shit
australian government
federal government
morrison government
election fraud
war crimes

fake news
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20% 40% 60%
Percentage difference on average sentiment of posts
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Soclal — sentiment timeline

Thanksgiving

Biden wins
election

Trump out of
hospital and
budget

Victorian Stage 4
announcement

Victorian
numbers worsen

Beirut explosion

Sentiment score - Social

and Victoria

Extremely Positive

stage 3/4

BLM protest

planning

Fear and
discussion on
COVID starts to

level

Neutral

Deeply Negative




What’s up in search?

This weeks biggest POSITIVE deviators from the last two weeks.
Ordered by their general interest on Google, and their % change labelled.
64 categories are monitored weekly.

Hospitality Industry 4%

6%

Apparel -10%
10%
Air Travel -22%
19%
Events & Listings 3%
4%
Home Appliances -6%
Pre COVID average
1%
. Two weeks previous
Consumer Electronics -17% . Past Two weeks Interest
8%
Crafts 44%
5%
Alcoholic Beverages 7%
7%
Special Occasions 39%
23%
Team Sports -67%
9%
0 25 50 75 100

Google's interest index
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Christmasis kickingin to full swing, with all
the things we associate with the holiday
season having their searches increased; fun,
travel,and shopping.



What’'s down in search?

This weeks biggest NEGATIVE deviators from the last two weeks.
Ordered by their general interest on Google, and their % change labelled.
64 categories are monitored weekly.

Substance Abuse 1%

1%

Alternative & Natural Medicine

3
®

-10%

Business Services -18%

_-11% For the first time ina long time, the ‘health
Retiement & Pension _ 1% _conditions’category has dropped. Thi§
13% includes searches for COVID. It looks like
Health Congitions 1a0% peopleare starting to letit go and get back
1% Pre COVID average
" . Two weeks previous to norm al '
i i 12% . . .
Gardening & Landscaping —uu . Past Two weeks Interest Celebrltles and entertalnment news bemg
downis, primarily,drivenby Trump falling
Individual Sports 69%
—% out of the search cycle.

Advertising & Marketing -50%

Business Education

7%

Celebrities & Entertainment News -39%

-23%

25 50 75 100
Google's interest index
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A sincerethank-youto all our readers.

This has been achallengingyear and your input
and support has been hugely importantto
keeping this initiative going.

We're delighted many of you have found
AustraliaNOWso valuable and haveleveraged it
inyourwork.

Because ofthis we will be continuing
AustraliaNOWinto 2021. How & whenwill it
end? Anyone’s guess.

Expectthe nextreportto hit yourdeskin late
January.

We wishyouavery Merry Christmasand a
prosperous New Year.




